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® Keyword Research
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CONTENT OPTIMIZATION &

Preliminary Research

O Audience Analysis: Understand your target audience’s preferences, search behavior, and language.
O Analyze competitors' keyword strategies to identify gaps and opportunities.
O Stay informed about trending topics and keywords in your industry.

Keyword Identification

O Primary Keywords: Identify main keywords that are crucial to your business and content.
O Long-Tail Keywords: Find long-tail keywords that can attract more specific, targeted traffic.

O Keyword Tools and Resources: Utilize tools like Google Keyword Planner, SEMrush, or Ahrefs for
comprehensive keyword research

Keyword Analysis

O Analyze the search volume and trends for each identified keyword.
O Assess the competition and difficulty level for ranking each keyword.

O Ensure keywords are relevant to your content and align with user intent.

Strategy Development

O Keyword Grouping: Group similar keywords for targeted strategy implementation.
O Prioritize keywords based on relevance, potential traffic, and difficulty.

O Develop a plan for how and where to integrate keywords into your content.

Implementation

O Incorporate keywords into existing and new content in line with SEO best practices.

O Ensure on-page elements like titles, meta descriptions, and headers are optimized with selected
keywords.

O Implement keywords in a phased manner, according to the prioritization and integration plan.
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Content Audit and Assessment

O Compile a list of all existing content assets to be optimized.

Use analytics tools to assess the current performance of each content piece (traffic, engagement rates,
conversion rates).

O
O Evaluate the quality, relevance, and accuracy of the current content.
O

Keyword Mapping: Map specific keywords to relevant content pieces for targeted optimization.

Content Optimization Strategy

O Prioritize content based on performance metrics, importance to business goals, and potential for
improvement.

O Develop a detailed plan for updating each content piece, including keyword integration,
improving readability, and adding multimedia elements.
Implementation

O Start the process of updating content, beginning with the highest-priority pieces.
O Optimize on-page elements like titles, meta descriptions, headers, and URLs.
O Improve content layout, add engaging visuals, and ensure mobile responsiveness.
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